Copy Protection:

Button

Issue

By Gia McKenzie

Link Data Security is one of
many companies taking copy

protection global.

It's hard to believe that copy protection and
copyrights for media content — including music, movies and

videogames — and its physical (and digital) distribution has

become the topic of water cooler conversations across the

country. "Are you for or against Napster and MP3?" is as timely

and compelling a debate as: "Are you for or against presidential

candidates Gore or Bush?" One faction of media consumers are of

the belief that there should be free reign for accessing and

copying content at will; others maintain that these works warrant

a price and should therefore be free from the threat of piracy.

But as Hans Pedersen, CEO of Link
Data Security, a company in the business
of copy protection opined: "Copy pro-
tection is no longer to be debated — it
is here to stay." Those in favor of copy
protection are winning this media race,
with support found in innovative copy
protection technologies springing up all

over. However, most do agree that in the

end most copy protection schemes will |

be hacked. "[But] somewhere, vou've got
to draw the line," said Verance (another

copy protection enterprise ) CEO, Robert

Warren. "Anvone in a position of

responsibility in the commerce cycle [of

content and the distribution of | wants
to see a line in the sand drawn. I don't
think allowing college students to have

their way is the way to go."

Combine And Conquer
Piracy is a vast, fragmented problem
for the media industry. Fortunately,
those combating the lawlessness have
organized and established specific guide-

lines and organizations that work to

implement copy protection schemes.
The Secure Digital Music Initiative
(SDMI), formed in 1998, is a forum that
brings together more than 180 compa-
nies and organizations representing
information technology, consumer clec-
tronics, security technology, the world-
wide recording industry and Internet
service providers. Member companies
make chips, computers, peripherals,
secure containers, watermarking tech-
nologies, portable flash memory devices,
compression codes, and micropayment
systems to jukebox vendors. At the core,
SDMI’s work is based on the principles
that copyrights should be respected and
that those who wish to do so should be
able to use unprotected formats. This
flexible approach will enable a new mar-
ket that works for consumers, artists,

manufacturers and content providers.
SDMI recently passed the first round
of copy protection specifications for
DVD-Audio. Technology developed by
Verance was licensed to SDMI and
implemented during PHASE 1 standards
for DVD-Audio. "We went through a
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